
MQC – Undergraduate Course Booklist 
Semester 3, 2011 Commencing Monday 7th November, 2011 

 

Accounting 1A (ACCG100)  
Accounting by Horngren, Harrison, Best, Fraser and Willett, 6th edition published by Pearson 
Top Shot: An Accounting Manual Practice Set, Robert Grose, Pearson Australia ISBN: 9781442505540 

Accounting 1B (ACCG101)  
Horngren, Harrison, Best, Fraser & Willett (2010), Accounting, 6th edition, Pearson Australia, Frenchs 
Forest.  ISBN 9781442504677 (pbk). 

Accounting Information for Decision-Making (ACCG106) 
Accounting: Business Reporting for Decision Making by J. Birt, et al. John Wiley & Sons Australia, 3rd 
edition.  

Fundamentals of Management Accounting (ACCG200)  

Management Accounting, Information for managing and creating value, by Kim Langfield‐Smith, Helen 

Thorne and Ronald W. Hilton, 5th Edition, 2009, McGraw‐Hill. 

Contemporary Dimensions of Financial Accounting (ACCG224) 
Intermediate Financial Accounting: Prepared by Elaine Evans, Custom publication for Macquarie 
University 2011, John Wiley & Sons Australia, Ltd. ISBN 9780730301080 

Accounting Systems Design and Development (ACCG250) 
 Considine, B.; Parkes, A.; Olesen, K.; Speer, D. and Lee, M. (2010),   Accounting Information Systems: 
Understanding business processes, 3rd  edition, John Wiley & Sons, Milton:Qld,  ISBN: 978-1-74216-555-
4 

Applied Financial Analysis & Management (ACCG252) 

Fundamentals of Corporate Finance, 5th edition, by S. Ross, M. Christensen, M. Drew, S. Thompson, 
R. Westerfield and B. Jordan. 
Publisher: McGraw-Hill Irwin, 2011.   ISBN: 9780070284951  

Financial Management (ACCG253) 
Ross, Trayler, Bird, Westerfield and Jordan, 2011, Essentials of Corporate Finance (2nd ed) Australia, 
McGraw-Hill. 
 

Organisational Planning & Control (ACCG301) 
Cost Accounting Revised & MyAccountingLab  
Horngren C, Wynder M, Tan R, Datar S, Foster G, Rajan M, Ittner C. (2011 Ed.)  ISBN-13: 
9314994247015 Publisher: Pearson Education Australia 

Corporate Accounting and Reporting (ACCG308) 
Company Accounting, Jubb, P.B., Haswell, S.M. and I.A. Langfield-Smith, 5th Edition 2010, Cengage, 
Melbourne. 
 

Financial Accounting Theory and Practice (ACCG325) 
Cummings, L. and P. Chand. Financial Accounting Theory and Practice – 5th edition, a custom 
publication by McGraw-Hill, 2009. 9780070288294 
 

Auditing and Assurance Services (ACCG340) 
Leung P., P. Coram, B. Cooper & P. Richardson, Modern Auditing and Assurance Services, 5th Edition, 
John Wiley and Sons Australia Ltd 2009 

Corporate Financial Design (ACCG353) 
Berk and DeMarzo, Corporate Finance, Plus MyFinanceLab Student Access Card Package: Global 
Edition, 2/E, Prentice Hall. 

Accounting Information Systems (ACCG355) 
Turban E and Volonino, L Information Technology for Management: Improving Strategic and 
Operational Performance (2011) 8th Edition, John Wiley & Sons 
 

Issues in Accounting Theory & Practice (ACCG399) 
ACCG399 Issues in Accounting Theory and Practice, 1st ed. (McGraw-Hill, 2011). 
 



Techniques and Elements of Finance (ACST101) 
Knox DM, Zima P & Brown RL Mathematics Of Finance (custom) 2nd Edition, McGraw-Hill (1999) 
Viney C, Financial Market Essentials 1st Edition, McGraw-Hill 

 

Principles of Management (BBA102) 
Brooks, G. (2010). Principles of Management Custom Publication (Schermerhorn). Wiley: Sydney.  
ISBN 9781742466231 

Organisational Behaviour (BBA111) 
McShane,S., & Travaglione,T. (2010). Organisational Behaviour on the Pacific Rim. Sydney. McGraw 
Hill 
 

Business Communications (BBA216) 
Nil 

Business Forecasting (BBA315)  
Nil 
 

Cross Cultural Management (BBA340) 
Helen Deresky and Elizabeth Christopher, 2008, International Management: Managing across Borders 
and Cultures, Pearson Education Australia 

Strategic Management (BBA350) 

Hubbard G & Beamish P: Strategic Management , Thinking, Analysis, Action. Fourth Edition. 
Pearson Australia 

Business Project (BBA360) 
Hill, W.L. Jones, G.R. (2010), Strategic Management: An Integrated Approach. (9th Edition), Cengage 
Learning USA 

Business Law (BUSL250) 
Business Law, 5th Edition, Gibson and Fraser, Pearson Education Prentice Hall (2011) 
 

Corporations Law  (BUSL301) 
Michael Quilter, The Company Law Notes, Lawbook Co. 4rd ed. 2010.  
Lipton and Herzberg, Understanding Company Law, Thomson Reuters (Lawbook Co.) 15th ed. 2010.   
 

Revenue Law  (BUSL320) 
Textbook 

Woellner, Barkoczy, Murphy, and Evans, Australian Taxation Law (21st  edn, CCH 2011) 

Workbook 

LJ Nethercott, G Richardson and K Devos, Australian Taxation Study Manual, Questions and 

Suggested Solutions (20th edn, CCH, 2010) 

Casebook 

Krever, Australian Tax Cases (Thomson, 2011) 

Legislation 

Barkoczy, 2010 Core Tax Legislation and Study Guide, (14thedition, CCH 2011) 

Graffiti, Kitsch and Trash: Crimes of Style (CUL223) 
Unit Reader 

Working Cultures: Representations, Identities and Resistances (CUL224) 
Unit Reader 
 

Writing 2: Genre Writing (CUL340) 
Unit Reader 
 

Advanced Research in Cultural Studies (CUL350) 
Unit Reader 
 

Microeconomic Principles (ECON111) 
Microeconomics, 6th Edition, McTaggart, Findlay, Parkin.   
Pearson 2010 



Introduction to Human Resources (HRM107) 
Stone RJ Managing Human Resources 2nd Edition, Wiley & Sons 2008 

Intercultural Relations (ICOM101) 
Unit Reader 

International Television and Beyond (ICOM201) 
Unit Reader 

IT and Society (ISYS100) 

Beekman, Confi, Valacich , ISYS100 Information Technology and Society (Custom Publication) ISBN - 
9781442535015  

Media Cultures (MAS105) 
Unit Reader 

News and Current Affairs (MAS203) 
Unit Reader 

Theories of Writing for the Media (MAS215) 
Unit Reader 

Screens, Images and Ideas (MAS304)  
Nil 

Contemporary World Cinemas (MAS315) 
Unit Reader 

Mathematics (MATH123) 
Jacques, Mathematics for Economics & Business 6th Edition, Pearson 2009 

Marketing Fundamentals (MKTG101) 
Marketing Greg Elliott, Sharyn Rundle-Thiele, David Waller, Wylie, 2010 

Consumer Behaviour (MKTG203) 
Quester P, Neal C, Pettigrew S & Hawkins D (2011) Consumer Behaviour: Implications for Marketing 
Strategy 6th Edition, McGraw-Hill 

Integrated Marketing Communications (MKTG204) 
Clow KE & Baak D, Integrated Advertising, Promotion and Marketing Communications 4th Edition 2010, 
Pearson 

Business to Business Marketing (MKTG205) 
Michael D. Hutt and Thomas W. Speh, “Business Marketing Management: B2B, South-Western, 
Cengage Learning, 10th Edn, 2010   
ISBN-13: 9780324581676   ISBN-10: 032458167X 

Marketing Strategy (MKTG303) 
Strategic Marketing Problems: Cases and Comments: International Edition, 12/E 
Roger Kerin & Robert Peterson, Prentice Hall 2010 

Marketing Project (MKTG304) 
Kim, W., Mauborgne, R. 2005, Blue Ocean Strategy, McGraw Hill 
 
Porter, M. 2008, On Competition, McGraw Hill 

 
Social Marketing and Sustainability (MKTG309) 
Kotler, P. and Lee, N.R, Social Marketing: Influencing behaviours for the good.3rd Edition. Sage 2008 

Critical Thinking (PHIL137) 
Nil 
 

Business and Professional Ethics (PHL24) 
Nil 

Introductory Statistics (STAT170) 
Modern Statistics: A Graphical Introduction by McNeil et al  
Stat170 Introductory Statistics Study Guide 2010(includes a compact disc)  

Books are available at below Co-Op bookshops. 



Members of the Co-Op bookshop are entitled to a discount. 
 
Co-Op Bookshop Address: 

City:              Shop 2, 153 Phillip Street, Sydney 
North Ryde:  U@MQ Building, Macquarie University 

 


